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TWO WINNERS . . . Dr. L. W. Berry, newly installed
president of the California Chiropractic Assn., holds
trophy belonging to Teddie Jane Darling who was voted
“Miss Perfect Posture of California” in an annual contest
which stresses the relation of correct posture to good

health.

Ways for Advertising

State Facilities Eyed

By VINCENT THOMAS #as also recommended that a
Assemblyman state agency be created to car-
The faster Man reaches for |Iy on tourist promotional ac-
for the Moon and outer space, [/ivitles of various kinds. Such
the faster his Aome, Earth,|activities need coordination,
shrinks, somevne has recently | it was declared.
said. The speed-up in transpor- O 00
tation by jet planes creates the| A WIDE VARIETY of other
illusion of shrinkage, of | suggestions were also sub-
course. But the odd thing|mitted to the committee. For
is, shortening of time between | instance, at a luncheon meet-
one place and another has only | ing with representatives of
whetted the curiosity of Man|a travel promotion group, the
about his world, so travel is|idea was advanced that the
now a favorite form of recrea- | state might forego construction
tion. of just a couple of miles of
California business interests | freeway, and use the money to
were among the pioneers in|advertise the state.
advertising to attract travelers| A spokesman for Sperry
(the word “tourist” was not in- | and Hutchinson told about the
vented until this century).|free travel information being
Through an avalanche of pub- made available as a public ser-
licity and promotion which |vice through the thousands of
started in the 1920s and fed |service stations issuing S&H
avidly on the motion picture trading stamps as a program of
industry, our state rapidly be-|stimulating tourism. Ten color-
came a fabled “Mecca for|ful travel guides have been
tourists,” and we had our sec- | prepared covering the entire
ond population boom. state, Each has an area map
Tourism was established as | With 2 guide to the local at-
an important California eco- tractions, A 16-page souvenir
nomic activity, as witness our Dok in full color gives an
hotels, motels and resorts. over-all picture of the state.
Somehow, though, competition These should help Californians
began to rear its head. Even|2$ well as out-of-state tourists.
though every indicator tells us 15 52
our tourist business continues| SPOKESMEN FOR the Cali-
a healthy growth, the thought | fornia Roadside Council sald
is that we might do more to | that if California is to develop
attract the trade. its scenic highway system as
e, an effective tourist attraction,
TO STUDY effective meth.|and see it compare favorably
ods of increasing tourist activi- | with scenic highways in other
ty, the Assembly Ways and states, “a great deal more con-
Means Committee set up a sub- | trol than now exists over road-
committee on tourist trade.|side commercial uses will need
This group held a meeting a|to be authorized.” It was as-
few days ago in historic Mon- serted that there is no justifi-
gerey to Trecelve testimony cation at all for billboard ad-
from interested organizations. | vertising on a scenic highway
At this session, the subcom. | intended especially for tourists
mittee was reminded that the |and recreation travel.
state of California, as a gov- A representative of the wild-
ernmenal unit, does no adver- | life conservation board told of
tising of any kind, directly, to | the need for more access roads
attract tourist trade. It was|to the California coastline.
pointed out that the number of Only 233 miles of the 1,200
other states doing such adver-|mile total are easily available
tising is constantly increasing. [to the public, it was pointed
1t was therefore suggested|out. Access to another 352
that our state should likewise | miles is feasible and is badly

do advertising of this type. It  needed, it was sald.
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Pre-Holiday Lo
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TO ENABLE OUR EMPLOYEES TO SPEND:THE
HOLIDAY WITH THEIR FAMILIES, WE WILL BE . . .

CLOSED ALL DAY WEDNESDAY,JULY 4
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